THE 1987 
CUMULATIVE INDEX 


To help locate pertinent subjects, authors, articles, and book 
reviews, we have published three separate indexes for 1987. 


Subject Index lists subject terms for all articles contained in 


the 1987 American Demographics. An asterisk (*) after the 


date indicates a book review. 


Author-Title index lists all authors and the title of their 


articles. 


Books Reviewed lists all books reviewed during the year. 


All references are by month and page number; thus, “J..'33” 


refers to the January issue, page 33. 


2 aR ie 
SUBJECT INDEX 


1990 census: 
adjustment debate, Ja/8, 
N/8; educational attain- 
ment question, Ap/8, 
My/8; interregional 
migration, Je/14; long- 
form questionnaire, N/ 
47; race and ethnic 
questions, JI/8; reappor- 
tunment, Je/14; testing, 
F/8; TIGER geographic 
file, Mr/8 

Accidents at home, Je/16 


Advertising, (See specific 
target market or media, 
e.g., Children, Hispanics, 
VCRs) 


Adventure Travel, Ja/23-24 


ADVICE for Adults with 
Aging Parents, or a 
dependent spouse, Je/ 
25 


Affluent market: 
banking, F/20; BMW 
buyers, Ag/22; 
characteristics, Ag/16; 
leisure time, S/24; men’s 
magazine, Ap/25; 
reunions, Je/48-49, 69- 
70 

AIDS: 
AIDS Patient Care, N/21; 
blacks, N/21; counseling 
service, N/21-22: 
episodic plague, Ji/7; 


funeral industry, Je/23; 
Hispanics, N/21; medical 
costs, Ag/13; National 
AIDS Hotline, N/22; 
National AIDS Testing 
Hotline, N/22; projected 
costs, N/21; testing, N/ 
21-22; toilet-seat covers, 
N/22-23 

Air travel, JI/50-51, Ag/23 
(See also Travel) 

Alabama, elected officials, 
0/63-64 

Alcohol: 
beer, Ap/22-23; cognac 
market, N/20; 
consumption in 
Washington, D.C., Ap/23 

Allergies, F/13 

American Association of 
Yellow Page Publishers, 
My/25 

American Health, F/22-23 

American Indians: 
businesses, Ap/14-15; 
Cherokee, Je/56, 58; 
New York, Ag/48, 50 

American Medical Systems, 
0/21 


American Standard, My/25 
Amish, F/53-54 


An American Tail. bilingual 
movie, Ji/25 


Annabelle Candy Company, 
My/23 

Antonovich, marketing furs, 
Mr/24 


Apple Computer, products 
for handicapped, Ag/20 

Appliance market: 
and lifestyles, D/32-35, 
§2; target marketing, D/ 
32-35, 52 (See also 
specific appliance) 

Architects and market 
research, JI/24 


Arizona, business climate, 
Ja/17 


Armed forces, and baby 
bust, S/23 (See also 
Military) 

Arts: 
charitable contributions, 
D/20; participation, S/ 
42-45, 50 

Asia, population growth, 
My/66-67 


Asian Americans: 
Asian Yellow Pages, S/ 
18, 20; businesses, Ap/ 
14-15; population 
projections in CA, Ji/17 


AT&T, time-use survey, Ja/ 
46, 48 


Athletes, professional, D/15 
(See also Sports) 


Atlanta, employment, Ap/53 
ATMs, Ja/25, F/35-36 


Attitudes: 
measuring and 
forecasting change, Ag/ 
46-47; men vs. women, 
Ag/34-37, 61-63; of 
college students, Mr/16- 
17, S/58, 60; of elderly, 
JI/26-29, 55-56; of San 
Franciscans, 0/62, 64; of 
teenagers, Ag/42-44; 
projections of, 0/17; 
social and economic 
issues, Ag/15; surveys, 
Ap/24; towards dying, 
Je/22; towards families, 


Mr/58, 60; towards gun 
control, Ja/54, 56; 
towards pornography, 
Mr/14, 16; towards 
quality of life, Ap/56, 61; 
towards radio 
censorship, 0/20 


Automobiles: 
BMW buyers, Ag/22:; 
Cadillac Allante sports 
car, Ag/22-23; deaths, 
Mr/18-19, JI/17-18; 
domestic vs. imported, 
Ap/32-36; import 
employment in Portland, 
N/46; new-car buyers, 
Ap/32-36; Nissan, D/24; 
ownership, Je/14, 16; 
ownership in Midwest, 
My/53; regional 
ownership, Ja/26-31, 
59; young buyers, Ag/22 

Babies: 
baby food market, D/24; 
breast-feeding, Ja/25; 
gender choice, Ja/13, JI/ 
23; names by region, 
Ag/23 

Baby boom: 
and Social Security, Ap/ 
13-14; homebuyers, Ap/ 
26-30; income 
projections, N/62; 
nostalgia market, My/ 
22-23; reunion market, 
Je/48-49, 69-70; Ute 
Reader survey, My/14, 
16; yuppies in 
Northeast, My/52-53 
(See also Yuppies) 

Baby bust: 
army recruitir j, $/23; 
college enrollment, S/ 
26-31, 55; employment, 
$/32-35, 60-62, D/14- 
15; income projections, 
s/70 

Baking, S/25 

Bank of America, Ag/21-22 

Banking: 
at place of work, Ag/21- 
22; by affluent market, F/ 
20; mortgage, 0/20 (See 
also Financial Services, 
Mortgages) 

Bear Essential News, 0/18 


Beverage Marketing, N/20 


Beverages (See Alcohol, 
Coffee) 


Bicycles, 0/18 

Bilingualism (See 
Language) 

Birth control, Mr/13, Ap/19, 
Je/20 


Birth rates, Je/18, 20 


Births: 
cesarean projections, S/ 
46-47; effect of Tax 
Reform Act, N/14, 16; 
projections by age of 
mother, S/62; rate 
decline and societal 
implications, 0/10*; 
rates, Je/18, 20 (See 
also Fertility) 


Black businesses: 
metropolitan area 
ranking, J/38-41; 
economic census, F/14 


Blacks: 
AIDS, N/21; avoidance 
of marketing to, N/21; 
college graduates, N/46, 
48; consumer 
expenditures, Mr/44-48; 
hair-care market, N/20; 
housing costs, Mr/44- 
48; income sources, Mr/ 
44-48; marketing 
cognac to, N/20; 
marketing to voters, N/ 
20; packaged goods 
market, N/21; population 
projections in CA, JI/17; 
television viewing, F/23; 
United Negro College 
Fund, N/46, 48; vs. 
whites, Mr/44-48 


Books for children, 0/18 

Boston Edison, 0/58, 60 

Boy Scouts of America, 0/ 
19 

Breast-feeding, Ja/25 

Britain, women in labor 
force, D/54 


Buffalo, New York, 
population growth, My/ 
16 


Bruskin, R.H. Associates, D/ 
25 


Burger King, Mr/22 


Business data, and state 
data centers, D/8 


Business Trend Analysts, N/ 
20, D/23 


Business travel: 
air travel, JI/50-51; 
frequent flyers, Ag/23; 
psychographics, F/22 
Businesses: 
black-owned, JI/38-41; 
Hispanic-owned, N/30- 
33; starts by state, N/16; 
women-owned, 0/7 


Cajun Catalog, 0/22 

California: 
county population 
projections, JI/17; 
English as official 
language, F/7, Ap/52, 
54; Hispanics, JI/46, 48; 
migration trends, Ja/38- 
41; population 
projections, Ag/49 

Cameras, Polaroid, F/21-22 


Campbell Soup, regional 
marketing, N/44-45 


Canada, 1986 census, Ag/ 
13-14 


Candy: 
chocolate, My/22-23; 
Chuckles candy, My/23 


Cat ownership, Mr/24 
Catalog Media, D/22 


Census Bureau: 
State data centers, D/8; 
Survey of Minority- 
Owned Firms, JI/24; 
TIGER geographic files, 
Mr/8 (See also 1990 
census) 


Centroids, My/46, 50 
Cesarean births, S/46-47 


Charitable contributions, 
Mr/50-52, D/20 


Chase Manhattan Bank, 
marketing to affluent, F/ 
20 


Checks, F/35-36, Je/16, 18 
Child care (See Day care) 


Chicago: 
Hispanic population, F/ 
52-53; Lutheran church, 
Je/57-58 

Children: 
advertising to, 0/18, D/ 
13; and divorce, My/18; 
attitudes towards 
education, JI/16; belief 
in Santa Claus, D/13; 
books, 0/18; books and 
sex roles, Ag/16-17; 
cereal, 0/18; housing 
situ>*ion, D/13; in jail, 
Ap/12-16; in reconsti- 
tuted families, S/7; 
latchkey, Je/60-61; 
newspaper for, 0/18; 
school busing, 9/63; 
school enrollment 
projections, N/42-43; 
scouting, 0/19; traveling 
with Ja/24; visits to 
dentist, Mr/20 (See aiso 
Day care, Teenagers, 
Youth) 


Chippewa County, 
Wisconsin, Ap/52, 54 
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Ci2 survey software, JI/52- 
53 

Cigna Corporation, Ap/25 

Citibank, Ap/25 

Cities, cost of living, 0/21 
(See also Metropolitan 
areas and specific city 
names) 

Ciothing: 
direct marketing, S/52, 


55; elderly market, JI/18, 


20; expenditures by 
elderly, S/36-41; shoes, 
Ja/25 


Club Med, family vacations, 
Ja/24-25 


Cluster analysis, Ap/48, 50- 
51 


Coffee, Ap/18-19 
Coffee grinders, D/32-35, 
52 


Colleges: 
marketing through 
VCRs, D/43; marketing 
to baby bust, $/26-31, 
55; residential origin of 
students, JI/24; student 
attitudes, Mr/16-17, S/ 
58, 60; United Negro 
College Fund, N/46 
Columbia Pictures, 
international market, N/ 
58, 60 
Comfortably Yours, Ag/21 
Compact disks, S/56 
Contectioner, The, My/22 
Conference Board, 
software, My/60-62 
Connecticut Census Data 
Center, Mr/23 
Consumer behavior, Ji/10* 
Consumer debt, by 
household income and 
age, 0/22-29 
Consumer spending: 
and consumer credit, 
My/4, 6; elderly, Mr/17, 
$/36-41; on durables, S/ 
4, 6-7; revised 


Consumer Price index, Ja/4, 


6 


Control Data Corporation, 
health-care costs, 0/19 

Cosmetics market, F/23 

Cost of living, for cities, 0/ 
21 

Counties: 
growth rankings, N/39- 
41, 61-62; population 
estimates, N/39-41, 61- 
62 

Crain’s New York Business, 
0/20 


Cray Research, Ap/52, 54 


Credit cards: 
typical owner, My/14; 
use as payment, Je/16, 
18; use in Northeast, 
My/24 


Crime, teenagers as victims, 
Je/20 


Day care, My/7, My/14, Je/ 
13-14, Je/60-61, S/20, 
D/15-16 

Deaths: 
grieving, Je/22; 
highway, Mr/18-19, Ji/ 
17-18; work-related, Mr/ 
18-19 

Della Femina Udell, Mr/24 


Demographers, how to 
think like, $/48, 50 


Demographic data 
companies: 
how to choose, Je/8; 
variations among 
estimates, F/30-33 


Denny's Restaurants, Ap/22 


Dentists, children visiting, 
Mr/20 


Department stores, decline 
of, Ag/30-33, 59 
Depression, N/60 
Diabetes, Ap/44-47 
Dieting, Ji/34-37, 61-62 
Direct marketing: 
by periodontists, F/20- 
21; Direct Marketing 
Association, S/25; lists 
$/25; mailing-list 
removal, S/24; of 
clothing, S/52, 55; of 
colleges, S/26-31, 55; of 
furniture, Ag/23; of sex 
aids, JI/22-23; to 
disabled, Ag/21; to 
homeowners, 0/20; to 
lifecycle stages, Je/24; 
with reunion lists, Je/48- 
49, 69-70 
Dishwashers, D/32-35, 52 
Divorce: 
and children, My/18; 
historic rates, Ag/17; 
newsletter, Je/24-25 
(See also Families, 
Marriage) 
Dixie, Ja/26-31, 59 
Dixon’s Chili Parlor, Ap/22 
Doctors: 
and prescription drugs, 
Ja/22-23, S/18; 
competition among, Jl/ 
23 
Dog ownership, Mr/24, My/ 
40-43 


Drugs, prescription, Ja/22- 
23, S/18 


Dual-earner couples: 
banking, Ag/21-22; 
income, Ja/14; lifestyles, 
Ag/24-29 (See also 
Families, Income) 

Dun and Bradstreet, N/16 

Durable goods, S/4, 6-7 

Eating out (See 
Restaurants) 

Economy: 

1986 performance, Mr/ 
4, 6; decline in rural 
areas, Ja/34-37, 69; 
future of western, F/52, 
54; income distribution, 
D/10-11 


Edgar B. Furniture 
Plantation, Ag/23 


Education: 
adult, N/13-14; 
enrollment projections, 
N/42-43; projected 
teacher shortage, Ja/25 
(See also Colleges) 

Bidely: 
as temporary 
employees, Mr/23; 
attitudes, JI/26-29, 55- 
56; caregiving, Ap/16, 
18, Je/25; centenarians 
by state, My/18; clothing 
market, JI/18, 20; 
consumer spending, Mr/ 
17, S/28-41; emigration, 
Mr/14; itness market, 
Ja/22; fealth, D/18; 
househoid income, JI/ 
16, D/20; housing 
projections, Ap/62; in 
labor force, Mr/22-23; in 
nursing homes, Ag/16; 
long-term insurance, Jl/ 
23-24; marketing to, Mr/ 
24-25; outdoor 
recreation, Ja/16-17; 
personal-care market, 
Ja/20; recreation market, 
Ap/7; retirement 
communities, Ag/15; 
retirement housing, Je/ 
38-43, 68-69; seasonal 
migration, JI/44-45, D/ 
13-14; social centers, 
Mr/18; statistical 
handbook, Ap/10*; 
telephone security 
system, Je/25 (See also 
Mature market, 
Retirement) 


Electric utility forecasting, 
0/58, 60 


Emergency planning, Ag/ 
38-41 


Emigration of elderly, Mr/14 
Empak Enterprises, N/21 


Employee benefits: 
Employee Assistance 
Programs, N/37, 60; 
Emplovee Benefit 
Research Institute, 0/19; 
for women, Ag/55-56; 
future of, Mr/19-20; 
health benefits at 
General Motors, My/44- 
45; health insurance, 0/ 
19; programs, F/16; 
satisfaction with job and 
benefits, D/4 


Employment: 
baby bust, S$/32-35, 60- 
62, D/14-15; by 
industry, N/4, 6; by 
State, N/4, 6; effects of 
night shift, N/10*; 
elderly, Mr/22-23; 
foreign-born, D/47-48; 
handicapped at IBM, Ag/ 
20; minimum wage, N/7; 
projections, S/32-35, 
60-62; recruiting at f2st- 
food restaurants, Mr/22; 
service industry, N/7; 
temporary, Mr/23; time 
stealing, Mr/25; work- 
related deaths, Mr/18-19 
(See also Labor force) 


Empty nesters, N/24-29 
(See also Elderly) 


English as official language 
(See Language) 

Entertainment Merchandis- 
ing, 0/24 

EPA Hazard Ranking 
System, Ja/45 


ESPN, F/48 


Esprit, foreign-born 
workers, D/47-48 


Europe, travel to, S/13-14 


Europeanization of America, 
F/10* 


Evolution, belief in, Je/26- 
31 

Fads, My/23-24 

Families: 
composition, 0/13-14; 
dual-earner, Ja/14, Ag/ 
16, Ag/24-29; female- 
headed, earners, Je/14; 
female-headed, income 
projections, Je/70; 
reconstituted, S/7; travel 
with children, Ja/24-25; 
youth living arrange- 
ments, F/38-43 

Farms: 
farm-related population, 
Ap/16; in Lancaster 
County, F/53-54 


FashionAble, Ag/21 
Feirero USA, My/23 


Fertility, Ja/13-14 (See also 
Birth control, Births, 
Infertility) 


Finances, 0/30-33, D/25 


Financial services, men vs. 
women, F/16-17 


Find/SVP, My/23, JV/23, D/ 
25 


First Interstate Center for 
Services Marketing, JI/ 
24 


Fishing, 0/66, 68 


Fitness: 
centers for elderly, Ja/ 
22; corporate centers, 0/ 
19-20; corporate 
programs, Ap/24-25; 
equipment, JI/23; 
market, Ag/17-18; 
walking shoes, F/23 


Flite-Rite, Je/22 


Florida: 
migration trends, Ja/38- 
41; retirement housing, 
Je/38-43, 68-69 

Food: 
cerea!. 0/25; dessert, F/ 
23; diet, JI/34-37, 61-62; 
ectols Howers, D/22; 
efinic, My/23, S/25; 
fresh fruit, My/20; fruit 
and vegetabie 
preferences, 1/17; iack 
of low-fat convenience, 
Je/7; per capita spen- 
ding, Ja/25; preserva- 
tion, F/23; produce. My/ 
23; regional marketing 
by Campbell, i¥/44-45; 
shonping by Hispanics, 
My/S6, 58-59; shopping 
by men, My/13; yogurt, 
D/25; (See also Bever- 
ages, Restaurants) 


Food processors, D/32-35, 
52 


Foreign-born: 
employees, D/47-48; 
population, D/19-20 
Forethought Group, Je/22 


Fort Lauderdale News/Sun 
Sentinel, and snowbirds, 
0/20-21 


Foundation for Economic 
Trends, JI/23 


Fred Feucht Design Group, 
preference for purple, 
Je/24 

Funeral industry: 

AIDS, Je/23; caskets, Je/ 
23; cremation, Je/22; 
prepaid, Je/22 

Furniture, mail order, Ag/23 

Furs, marketing to women, 
Mr/24 


Gallego Restaurant, S/25 
Gallup Poll, Ap/22, JI/25, 0/ 
21 


Gametrics Limited, Ji/23 
Gays: 

nightclubs, N/22; 
newsletter, N/22 
Gender choice, Ja/13, JV/23 


Gender gap, Ag/34-37, 61- 
63 


Generai Electric, My/24 
General Foods, D/23 
General Mills, S/25 


General Motors, health 
benefits, My/44-45 


General Nutrition Centers, 
D/24 


Geographic analysis: 
of population, My/10*; 
of women, My/10*; use 
in emergency planning, 
Ag/38-41; using 
centroids, My/46, 50 

Georgia, employme=*, Ap/ 
53 


Gerber, baby name study, 
Ag/23 

Golf courses by county, Ja/ 
18 


Government spending: 
attitudes towards, Ag/ 
34-37, 61-63; in 
Northeast, J2/16 

Grand Canyon carsping, 
My/18 


Grant Thorton index of 
manufacturing, D/46-48 


Grumpies, and financial 
services, F/20 


Hakuta, Ken, fads, My/23- 
24 


Handicapped: 
Apple Computer 
products for, Ag/20; 
direct-marketing to, Ag/ 
21; IBM employees, Ag/ 
20); limitations, Ap/20; 
magazines for, Ag/20; 
projections in 
Pennsylvania, D/46; 
tours for, Ag/21 


Health: 
diabetes, Ap/44-47; 
elderly, D/18; goal 
progress, S/14, 16, 18; 
hypertension, My/16, 
18: incontinence, My/18, 
20; magazines, F/22-23; 
skin cancer and tans, D/ 
19 (See also AIDS, 
Hearing impairment, 
Mental health, Visual 
impairment) 

Health care: 
and stress, My/20; 
benefits at General 
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Motors, My/44-45; 
competition among 
doctors, Ji/23; 
consumer choice, Je/44- 
47; corporate fitness 
centers, 0/19-20; costs 
to employers, 0/19; 
employment projections, 
F/14-15; expenditures by 
elderly, S/36-41; first-aid 
sales projections, 0/19; 
insurance, 0/19; Long- 
term insurance, JI/23- 
24: mail-order, Ag/21; 
self-care market, 0/19; 
urological prostheses, 
0/21 (See also Doctors, 
Drugs, Employee 
benefits, Fitness, 
Hospitals) 

Hearing impairment, F/15- 
16, Ap/20 


Heartland, Ap/36-42, Mr/ 
10° 


Helpful Publications, Je/25 
Hillenbrand Industries, Je/ 
22 


Hippocrates, F/22-23 

Hispanic businesses: 
by state, JI/25; 
economic census, F/14; 
metropolitan area 
rankings, N/30-33 

Hispanics: 
advertising to, S/22; 
AIDS, N/21; amnesty, F/ 
24-29, 55; court 
interpreters, S/22-23; 
Pepsi-Cola, S/22; 
bilingual movies, JI/25; 
consumer expenditures, 
My/56, 58-59; eating 
out, My/56, 58-59; food 
shopping, My/56, 58-59; 
Hispanic Yellow Pages, 
$/18, 20; in California, 
JI/46, 48; in Chicago, F/ 
52-53; in Los Angeles, F/ 
13; New York City 
immigrants, N/21; 
population projections, 
My/36-39, 67; 
population projections in 
California, J\/17; poverty 
rate in West, Mr/54 


Home furnishings, My/25 


Home improvement market, 
D/18 


Homeownership, 
projections of married 
couples, Ja/62 (See also 
Housing) 

Hospitals: 
employment projections, 
F/14-15; psychiatric, N/ 
61; selection of, Je/44- 
47 


Host International, D/23-24 


Household income: 
and consumer debt, 0/ 
22-29; baby boom, S/13; 
baby bust, 0/70; middie- 
aged projections, 0/4 

Households: 
affluent, D/16; assets, JI/ 
4, 6-7; buying power, 
Ag/4, 6; by state, Ag/14; 
composition, 0/13-14; 
formation projections, 
Ap/30-31; headed by 
men, projections of, Ji/ 
62; liabilities, JI/4, 6-7; 
net worth, JI/4, 6-7; with 
children, D/13 


Housing 
baby boom, Ap/26-30; 
elderly, Je/38-43, 68-69, 
Ag/15, S/36-41; 
mortgage market, Ap/ 
26-30; projections by 
type, Mr/62; projections 
for elderly, Ap/62; 
projections for single 
persons, F/62; real 

_ eState interest, JI/13, 16; 
rental costs in New York 
City, Ag/22 (See also 
Mortgages) 

Houston, declining oil 
industry, F/53 


Human Habitat Research, 
0/21 


Hunting, 0/66, 68 

Hygolet Metro, N/22-23 

IBM, handicapped 
employees, Ag/20 

Illegal aliens: 
amnesty, F/24-29, 55; 
population estimates, F/ 
16 

Impact Wine and Spirits 
Newsletter, N/20 

Impotence Institute of 
America, JI/22-23 


Impotents Anonymous, JI/ 
22 


Inc. magazine, D/47 


Income: 
after-tax, N/50; and 
economy, D/10; baby- 
boom projections, N/62; 
eiderly households, JI/ 
16; elderly households, 
projections, D/62; 
female-headed families, 
projections, Je/70; 
household, Mr/26-32, 
Ag/4, 6; longitudinal 
analysis, My/30-35; 
male-headed 
househoids, projections, 
JI/62; married couples, 
projections, My/70; per 
capita, Ag/4, 6; 
retirement, D/20 (See 
also Affluent market, 
Dual-earner couples, 
Families) 


Incontinence, My/18, 20 

India, My/66-67, Ag/60 

Infertility: 
impotence, Ji/22; in vitro 
fertilization centers, Je/ 
13; married couples, Ap/ 
19; services, Je/20; sex 
aids, JI/22-23, JV/42-43 

Institute for Fermentation 
and Brewing Studies, 
Ap/23 

Insurance {See Health care) 

International: 
leisure time, F/60; pan- 
European marketing, Jl/ 
54 (See also Specific 
country) 

lowa, farm economy 
decline, Ag/49-50 


Irish Americans, Mr/23 
Japan, women, Je/64 
Job satisfaction, D/4 
Kellogg’s, D/25 


King, Martin Luther, Jr., 
shopping center, S/23 


Kleid Company, The, S/25 


Labor force, projections by 
sex, age, and race, 0/14 
(See also Employment, 
Women in the labor 
force) 

Land’s End, S/52, 55 

Langer, Judith, D/22 

Language: 
court interpreters, S/22- 
23; English as official, F/ 
7; English as official in 
California, Ap/52, 54; 
English as official in 
South Carolina, Je/18; 
English as official in 
Texas, Je/18; foreign- 
born workers, D/47-48; 
movies, Ji/25; 
multilingual radio, Mr/ 
23-24 


LawPlan, prepaid legal 
services, Ap/25 

Lawrence Research Group, 
JV/22 


Leisure: 
camping, Ag/18; 
camping at Grand 
Canyon, My/18; 
homebodies, JI/24; 
outdoor recreation, Mr/ 
34-37, 56, Mr/38-42; 
time-use survey, Ja/46, 
48 (See also Sports, 
Vacation travel) 

Life expectancy: 
by state, Mr/17-18; 
projections, Ji/13 


Lifeline Systems, Je/25 


Lifestyle, outdoor activities, 
Mr/38-42 (See also 
Psychographics, Sposts) 

Lodging industry: 
marketing, S/25; 
psychographics, F/22 

Los Angeles: 

Charcoal Alley 
redevelopment, S/23; 
employment projections, 
My/52, 54; growth 
market, Je/4, 6; 
Hispanics in, F/13; 
population projections, 
My/52, 54 

Lutheran church in Chicago, 
Je/57-58 

Magazines: 
affluent men, Ap/25; 
direct marketing, Je/24; 
for AIDS patient care, N/ 
21; for divorced people, 
Je/24-25; health, F/22- 
23, Je/25; marketing to 
disabled, Ag/20; 
Midwest regional, Ja/50- 
51; outdoor recreation, 
Ja/23-24; reader 
surveys, My/14, 16; 
readership by sex, Ag/ 
18; regional, Ja/26-31, 
59; special-interest, Mr/ 
17; teenage, Je/23 (See 
also specific titles) 

Mail-order: 
catalogs, D/22; company 
indexes, D/22; furniture, 
Ag/23 

Mail Preference Service, S/ 
24 


Manpower, Mr/23 

Manufacturing climate, 
State ranking, D/46-48 

Market segmentation, Je/ 
10° 

Marketing, S/10* (See also 
specific target group) 

Marketing Prescription, JI/ 
23 


Marriage: 
projections, Je/50-52; 
rates, D/26-31 (See also 
Divorce) 

Married couples: 
homeownership 
projections, Ja/62; 
income projections, My/ 
70; number of earners, 
Mr/14; sterilization 
regret, Ap/19 

Marriott Hotels, marketing, 
$/25 


Marshall Field, video 
advertising, D/42 


Mature market: 
after-tax income, N/50; 
consumer spending, S/ 
36-41: ho-:sehold 
income projections, D/ 
62 (See also Elderty, 
Retirement) 

Mayflower Group, school 
busing, 0/63 


McDonalds, older workers, 
Mr/22-23 

Media, microcomputer 
database, N/52, 60 (See 
also Magazines, 
Newspapers, Radio, 
Television) 

Mediamark Research, 
MEMRI microcomputer 
system, N/52, 60 


Medical Insights, F/22-23 


Men: 
adventure travel, Ja/23- 
24; affluent, Ap/25; 
attitudes of, Ag/34-37, 
61-63; attitudes towards 
pornography, Mr/14, 16; 
food shopping, My/13; 
household head 
projections, JI/62; 
household income 
projections, JI/62; 
magazine readership, 
Ag/18; marriage rate, D/ 
26-31; mental health, N/ 
36; money management, 
F/16-17; soap market, D/ 
36-39, 52; soap 
preferences, D/39; 
volunteering, 0/21 


Mental health, N/34-37, 60- 
61 


Merrell Dow Pharmaceuti- 
cals, Ja/22-23 


Metropolitan areas: 
definition controversy, 
Mr/7; new heartland, Mr/ 
10*; population 
estimates, N/14; 
ranking, Ja/14, F/56, 58, 
D/46-48; ranking of 
black-owned 
businesses, JI/38-41; 
ranking of Hispanic- 
owned businesses, N/ 
30-33; ranking software, 
Ag/58-59 

Metropolitan Life, Ap/23 

Microcomputers (See 
Software) 

Microwave ovens, D/32-35, 
52 

Middle-aged market, 0/4, N/ 
24-28, D/7 


Midwest: 
ownership c: American 
cars, My/53; regional 
magazines, Ja/50-51; 
school busing business, 
0/63; tourism, Ap/23 

Midwest Living, Ja/50-51 

Migration: 
flows among states, Ja/ 
38-41; interregional, Ap/ 
38-42; net, Ap/14; new 
heartland, Ap/38-42; 
seasonal, JI/44-45; 
seasonal and 
newspapers, 0/20-21; 
sources of data, S/8; to 
suburbs, Ap/38-42; to 
birthplace, D/18; to 
Phoenix, D/13-14; to the 
South, My/53-54; to 
wilderness counties, D/ 
18 

Military: 
market, My/26-29, 68- 
69; reunions, Je/48-49, 
69-70 (See also Armed 
forces) 

Minneapolis-St. Paul, 
population growth, N/ 
47-48 

Minnesota Public Radio, JI/ 
46, 48 

Mississippi, 1990 census 
testing, Ja/51 

Mobility rate, 0/17 (See 
also Migration) 

Mortality (See Deaths) 

Mortgages, Ap/26-30, 0/20, 
0/22-29 

Moscow, towns named, Ag/ 
15-16 

Movies: 
bilingual, JI/25; 
international market, N/ 
58, 60 

Museums, $/42-45, 50 

Music: 
country lyrics and 
states, S/14; 
demographics of 
attendees, S/42-45, 50; 
use in marketing to 
blacks, N/20 

Names: 
and personality, N/13; 
babies by region, Ag/23; 
place, Ag/15-16 

Nathan Group, The, N/20 

National Association of 
Senior Living Industries, 
Mr/24 

Nationa! Confectioners 
Association, My/22 

National Cremation Society, 
Je/22 
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National Metropolitan Area 
Study, D/47 


National Resource Center 
for Consumers of Legal 
Services, Ap/25 

National Restaurant 
Association, Ap/22 

Nebraska, telephones, Mr/ 
54, 56 


Neiman Marcus, video 
advertising, D/42-43 


Net worth, JI/4, 6-7 


+ 


Packaged Facts, 0/19, D/24 

Paradise Farms, D/22 

Park West Medical Center, 
JW/22 

Payment Systems 
Education Association, 
My/24 

Pennsylvania: 
population projections, 
F/50-51; projections of 
elderly and disabled, D/ 
46 


Pensions, satisfaction with, 





New England, employ 
projections, Je/56, 58 


New Home, Je/24 


New Jersey housing, Ap/53- 
54 


New Marriage, Je/24 


New York: 
American Indians, Ag/ 
48, 50; housing, Ap/53- 
54; industry 
employment projectiors, 
JW/47-48 

New York City: 
consumer behavior, 0/ 
20; Dominican 
immigrants, N/21; 
employment decline, S/ 
53; metropolitan area, F/ 
4, 6; rental housing 
costs, Ag/22; suicide 
rate, 0/14, 16 

Newsletters (See 
Magazines) 

Newspapers: 
affluent market, 0/20- 
21; city, Mr/20; for 
children, 0/18; 
Newspaper Advertising 
Bureau, S/24; 
preferences for color by 
age, S/24 

Nickelodeon, My/22 


Nonmetropolitan areas, 
economic decline, Ja/ 
34-37, 60 


Northeast: 
credit-card use, My/24; 
government spending, 
Ja/16; per capita 
income, 0/62-63; 
personal income, 0/62- 
63; population 
projections, Ja/51-52; 
yuppies, My/52-53 

Nursing homes: 
insurance, Je/25, Ji/23- 
24; occupancy rate, Ag/ 
16 


NuStats, Inc., $/22 

Oil industry, in Houston, F/ 
53 

Olympus Corporation, N/ 
21-22 


D/4 (See also 
Retirement) 


Penturbia, Je/32-37, 66, 68 


Pepsi-Cola, USA, 
advertising to Hispanics, 
$/22 


Periodontists, direct 
marketing by, F/20-21 


Personal-care products, 
elderly market, Ja/20 

Phobias, N/61 

Phoenix: 
destination of 
snowbirds, D/13-14; 
economy, S/52, 54 


Photo Marketing 
Association, F/21-22 

Pittsburgh Brewing 
Company, Ap/22-23 

Places Rated Almanac, 0/47 


Pocono Resorts, video 
advertising, D/42 


Polaroid Spectra, F/21-22 


Politics, elected officials in 
Alabama, 0/63-64 


Poils: 
misleading, N/23; phony 
and misieading, Ja/14- 
15 


Population estimates: 
by demographic data 
companies, F/30-33; 
county rankings, N/39- 
41, 61-62; states, Ap/14, 
S/14 


Population projections: 
by demographic data 
companies, F/30-33; by 
electric utilities, 0/58, 
60; methodology, F/50- 
51; migration 
component, S/8 

Portland, Oregon, 
automotive employment, 
N/46 

Poverty: 
lifecycle perspective, 
My/30-35; of women, 
Ja/18, 20; population by 
age, F/14 


Power, J.D. and Associates, 
Ag/22 


Private data companies 
(See Demographic data 
companies) 

Professional Translating 
Services, S/22-23 

Projections (See specific 
subjects, e.9., 
Households, Income, 
Population) 

Prudential Insurance, 0/19 

Pseudoscience, Je/26-31 

Psychographics: 
oi business travelers, F/ 
22; of dual-earner 
couples, Ag/24-29; of 
fitness, Ap/24-25; of San 
Franciscans, 0/62, 64; 
surveys, Ap/24 

Quality of life: 

American Dream, F/10*; 
attitudes towards, Ap/ 
56, 61; by state, F/18; 
customized rankings, 0/ 
21; metropolitan area 
ranking, Ja/14; 
metropolitan area 
ranking software, Ag/58- 
59 

Radio: 
censorship attitudes, 0/ 
20; multilingual, Mr/23- 
24: Strategic Radio 
Research, 0/20; use in 
marketing to black 
voters, N/20 


Rand Corporation, N/21 


Recreation, wildlife, 0/66, 
68 


Recreational vehicles, Ap/7, 
Ag/18 

Red Cross: 
donor profile, D/23; 
emergency planning, Ag/ 
38-41 


Refrigerators, My/24, D/32- 


Regional marketing: 
by Minnesota Public 
Radio, JI/46, 48; 
Campbell Soup, N/44- 
45; growing importance 
of, Ja/7, Ja/26-31, 59 
(See also specific 
region) 

Religion: 
and marriage, D/30; 
Lutheran church in 
Chicago, Je/57-58 


Remarriage rates, D/26-31 


Restaurants: 
ethnic, Ap/22, JI/30-33, 
56-61, S/25; Hispanics, 
My/56, 58-59; per capita 
spending, Ja/25; 


recruiting older 
employees, Wvir/22; 
regional, Ap/22, JI/30- 
33, 56-61; smuking in, 
JW/25; take-out food, F/ 
23, Mr/13, Ag/15 

Retail sales forecasting, Ap/ 
48, 50-51 

Retirement: 
attitudes towards, J/26- 
29, 55-56; baby boom 
and Social Security, Ap/ 
13-14; banking, F/20; 
communities, Ag/15; 
housing in Florida, Je/ 
38-43, 68-69; income, F/ 
17-18, F/23; living 
abroad, Mr/14 

Reunion market, Je/48-49, 
69-70 

Robb Report, Ap/25 

Robert Half International, 
Mr/25 

Roper Organization, JI/24, 
Ag/21, 0/18, 0/22, D/23, 
D/24 

Rosewood Medical Center, 
JV/23 

Runzheimer International, 
cost of living estimates, 
0/21 

Russell Gibson von Dohlen, 
JV/24 

San Francisco attitudes, 0/ 

SAS Hotels, psychograph- 
ics, F/22 


Savings bonds, D/25 

Savings rae, 0/30-33 

Scientific knowledge, Je/26- 
31 


School busing, 0/63 
Sears Roebuck, Ag/21, S/24 
Seat belt use, Mr/18-19 


Separation/Divorce 
Newsletter, Je/24-25 


Shoes, Ja/25 
Shop-At-Home Directory, D/ 


Shopping centers: 
and department stores, 
Ag/30-33, 59; airport 
kiosks, D/23-24; high 
security in Los Angeles, 
$/23; mall walkers, D/24 

Single persons (living 
alone): 
homeownership 
projections, F/62; 
income projections for 
women, Ag/62 

Single persons (never- 
married), living 
arrangements, F/38-43 


Smail areas, population 
estimates and 
projections. F/30-33 


Smoking in restaurants, JI/ 
25 


Snowbirds: 
marketing newspaper to, 
0/20-21; Phoenix as 
destination, D/13-14 

Soap: 
market for men, D/36- 
39, 53; preferences by 
region, D/39 

Social Security: 
and baby boom, Ap/13- 
14; and pensions, F/17- 
18, D/20; overseas 
recipients, Mr/14; 
sources of funds, Mr/20 


Software: 
business graphics, D/50, 
52; graphics, Je/62-63; 
mapping, Ap/58, 60-61; 
media and purchase 
data retrieval, N/52, 60; 
metropolitan area 
ranking, Ag/58-59; 
statistical analysis, Ja/ 
54, 56; survey, Jl/52-53; 
survey analysis, My/60- 
62 

Soloflex, video advertising, 
D/42 


South: 
and country music 
lyrics, S/14; economic 
development, JI/47; 
educational system, JI/ 
47; migration to, My/53- 
54; regional definition, 
Mr/55; regional 
marketing, Ja/26-31, 59; 
tobacco industry, Ag/48- 
49 

South Carolina, English as 
Official language, Je/18 

South Dakota, manufactur- 
ing climate, D/46, 48 

Spa & Sauna, 0/24 

Sportnet, Ap/23 

Sports: 
participation, Mr/34-37, 
56; participation by girls, 
0/34-37; professional 
athletes, D/15; 
psychographics of 
participation, Mr/38-42; 
television, F/44-49, 59; 
vacations, Ap/23; 
women in college 
sports, D/15 

SPSS-PC+, Ja/54, 56 

SRI International, Mr/24, D/ 
25 


Standard of living trends, 
Ap/4, 6 


State data centers and 
business data, D/8 


States: 
household estimates, 
Ag/14; population 
estimates, S/14 
Statistical Abstract of the 
United States 1987, Ag/ 
18 


Statistical analysis: 
new methods, Ag/8; 
software, Ja/54, 56 


Street Pulse, 0/18 

Stress, F/18, My/20 

Suburbs, Mr/10*, Je/32-37, 
66, 68 

Suicide rate in Manhattan, 
0/14, 16 


Supercomputer 
manufacturing, impact 
on area, Ap/52, 54 

Support Plus, Ag/21 

Surveys: 
analysis software, My/ 
60-62; diary, F/8; 
software, JI/52-53; time- 
use, Ja/46, 48, F/8, 0/8 


Take Time, Inc., fitness 
center, Ja/22 


Tax reform, effect on births, 
N/14, 16 


Teenage Research 
Unlimited, Je/23 

Teenagers: 
attitudes of, Ag/42-44; 
attitudes toward 
education, JI/16; 
consumer spending, Ag/ 
42-44; discretionary 
income, Ag/42-44; 
fertility, Ag/17; 
magazines, Je/23; 
marriages, Ag/17; 
pregnancy, Ag/10*; 
sports, 0/34-37; victims 
of violent crime, Je/20 
(See also Youth) 


TeleFriend, Je/25 


Television: 
baby boom, My/22; 
black viewing, F/23; 
commercial recall, Ja/ 
15-16; international 
viewing, F/60; people 
meters, Ag/14-15; 
sports, F/44-49, 59; TV 
Generation Intormation, 
My/22 

Temple Barker and Sloane, 
$/24 


Tenneco, corporate fitness 
center, 0/19-20 


Texas: 
English as official 
language, Je/18; migra- 
tion trends, Ja/38-41 
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Texas Refinery, older 
workers, Mr/22-23 


Theater, S/42-45, 50 


TIGER, Census Bureau 
geographic file, Mr/8 

Time use: 
data collection, 0/8; 
effects on society, N/ 
10*; surveys, Ja/46, 48, 
F/B 

Tobacco industry, Ag/48-49 

Toxic wastes: 
by zip code, Ja/45; in 
water, Ja/42-44, 61-62 

Tracks International, Tracks 
Express newsletter for 
gays, N/22 

Travel: 
air travel for business, 
JV/50-51, Ag/23; 
expenditures by state, 
Ja/25; to and from 
Europe, S/13-14; Travel 
and Leisure magazine, 
Ag/23; Travel industry 
Association, Ap/23; 
weekend, S/25, N/16, 19 
(See also Business, 
Vacation travel) 


Travel With Your Children 
(TWYCH), Ja/24 


Travelers Corporation, older 
workers, Mr/22-23 


Unemployment, Je/16, D/15 

United Cerebral Palsy 
Association, Ag/20 

United Negro College Fund, 
N/46, 48 

United Way, attitudinal 
projections, 0/17 


Universal Studios, JI/25 


Upscale market: 
time guarantees, Ap/13; 
yellow pages, My/25 
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